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A FUTURE WORTH

GROWING INTO
At One+All, everything we do is about trying to achieve our purpose and mission.

Our purpose is to grow for the greater good.

We know that it’s possible to do good and be successful, because our own 
performance proves it. Becoming more sustainable is the best way to grow,  
which will help us to have a greater impact on those we work with, our 
communities and our planet.

Our mission is to become the most sustainable schoolwear supplier  
in the market.

Challenge accepted!

Our goal is to continue making great schoolwear products, but make them  
even better. From the fabrics we use, the people who harvest the raw materials 
and make the garments, to how they’re transported, packaged and delivered, 
we’re aiming to act more sustainably at every step along the way.

Our customers tell us they want to buy products from a truly sustainable supplier. 
And the kids who wear them want to feel good about their uniform, too.

For us, it’s all about doing business the right way.

“Becoming more 
sustainable is 
the best way to 
grow, which will 
help us to have 
a greater impact 
on those we 
work with, our 
communities 
and our planet.”
Neil Ward, One+All
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HELLO!
It’s really nice to meet you.

Welcome to the One+All Impact Report.

This is the first Impact Report we’ve published. It’s an honest 
summary of our social impact from becoming a B Corp  

in August 2020 up to August 2022.

During this time, a lot of big stuff happened, including the COVID-19 
pandemic. Because we try to be a caring business, we took steps to look after 

our business, our people and communities. We’re really grateful that we’ve been 
able to navigate the pandemic successfully.

We know that we owe a huge debt of gratitude to all the key workers across 
the NHS and other professions for their incredible service and commitment 

during the pandemic. We also want to recognise our colleagues, customers and 
suppliers, who came together and supported us in such a difficult time.  

Thank you.

We hope that you enjoy learning about us and how we try to do 
business the right way. We’ve shared some things we’re proud of.  

And the stuff we didn’t get right, too.

Because every day is a school day.
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AIMING HIGH
We make really good schoolwear. 

The best thing about it is how it’s made and the 
difference that can make.

Like the kids who wear it, we look at the world 
differently. And we see opportunities to do 
good for everyone.

At every step of our products’ journeys,  we aim 
to do the right thing - for our customers, our 
team, our partners, and for the planet, too.

We’re proud to be 100% employee owned and a 
Certified B Corporation. Each One+All colleague 
wants us to improve, and we’re working hard 
together to be the best business we can be.

Because we believe we can help change the 
world with schoolwear.

In 2021, we rebranded to One+All and brought 
our schoolwear brands together under 
this single meaningful name. This year, we 
introduced new products to complement our 
schoolwear range under a new brand, The 
Making Of. These products are available to our 
existing schoolwear customers and a wider 
audience too.

 
 
One+All, our products and the story behind 
them haven’t changed. And neither has our 
commitment to our customers and our  
Customer Charter. We believe it’s right to 
support the official stockists of One+All 
garments, and we don’t supply schoolwear 
directly to parents or schools.

Our commitment to our colleagues, the people 
who make our garments and protecting the 
planet hasn’t changed either. Nor will it change.

So hands up, who 
wants schoolwear 
with a difference?
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B CORP
Our Journey to

We started in 1935 as a knitwear 
manufacturer owned and run by 
the Rowlinson family. Today, 
we’re a 100% employee owned 
Certified B Corporation that is a 
better, more sustainable business 
than ever before.
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Donald Moore  

           

Our journey to become a B Corp began in 2009. Our business 
was at risk, profits were low and so was colleague morale, and 
we had no clear vision or strategy. We had to change.

So we started to make things better for our colleagues, customers and the 
people who make our products. And we introduced our values of care, trust 
and be better.

And hey presto! Some really good things began to happen.

Customer satisfaction scores improved and our sales increased. Colleagues 
became happier, less stressed and enjoyed work more, so delivered a much 
better customer experience. One good thing led to another, and ethical 
actions in our overseas supply chain became a big focus for us. In 2015, we 
became employee owned, giving us full control over our own destiny.

Fast forward a few years. While we were definitely onto something good, 
we realised we could grow more and do more good by becoming a B Corp. 
In 2020, we achieved a score of 107 to become the first B Corp in the 
schoolwear market (the minimum to become a B Corp is 80, so we were 
pretty chuffed with our achievement).

Today, we talk about sustainability every day. We’ve learned that it’s not one 
initiative, one action, or one outcome. And that it’s hard work. We’ve achieved 
a lot, but often without a straight line route to success. Along the way, we’ve 
made the odd mistake.

Sustainability is at the heart of everything we do. And it’s central to our 
ability to achieve our purpose of growing for the greater good. But it’s not 
only the right way to do business - it’s a necessity for long-term success.

We can show you the money, of course.

Our overall customer satisfaction score is 78, signalling great loyalty. 
Colleague happiness and retention is high, with 100% of colleagues proud to 
say they work for us. And we’ve achieved year-on-year growth for the past 
decade. These are compelling results for anyone who thinks sustainability is  
just the latest buzzword.

We want to continue to succeed and we’ve set ourselves some ambitious 
goals. And the way we go about achieving those goals matters enormously 
to us, those we work with, and future generations too.

Sustainability is an ongoing commitment and a never-ending story of bringing people 
together to become a force for good. Our 2022 Impact Report is a good way to share our 
story and we hope it inspires others to be more sustainable.

We want to help shape a more compassionate economy where businesses serve society 
and the environment, creating lasting prosperity for all. This is our hope for the future and 
it’s the vision of the  B Corp movement.

Why not join us?

Managing Director
Chair
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CLASS
Top of the

We don’t like to blow our own trumpet 
too loudly. 
We know we’ve got a lot more work to do, but here are some of our 
best bits so far. 

We’re proud to be a Certified B Corp. 

We became a B Corp in 2020 with a score of 107 - pretty good for a 
small business in Stockport - and our current unverified score is 125. 
We became recipients of B Corp’s “Best for the World” for Workers in 
2021 and 2022, putting us in the top 5% of B Corps worldwide. This 
means a lot to us, because we really care about  our people.

We’re 100% employee owned and share profits fairly. 

At One+All, every colleague can help us to improve. And as we’re all 
co-owners, it’s right to share the rewards fairly through our profit 
share scheme. 

 We’ve helped improve the lives of colleagues and  
workers in our supply chain. 

Our long-term partnership with ETI is really important to this work. 
We’re going to continue doing what we can to show leadership for 
how we care for the overseas workers who make our garments. 

1

2

3
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Our colleagues are amazing! 

During the pandemic, higher paid colleagues 
volunteered to take a salary cut, ensuring those 
lower paid received 90% of their salary during 
periods of furlough. We’re really proud of their 
kindness, which speaks volumes about our values-
led culture.

We’re helping our colleagues combat 
the cost of living crisis. 

In addition to salary increases in line with the 
Real Living Wage, we’ve made additional tax-free 
payments to colleagues in March and October 
2022. As life has a habit of surprising us with 
unexpected bills, we also offer interest-free 
emergency loans. 

All our colleagues switched to our 
Environmental, Social and Governance 
(ESG) pension.

So we all know our investments are in funds  
with strong sustainability credentials.

We’ve reduced our overall carbon 
emissions by 28% in four years.

Since 2019, we’ve hosted an annual Climate Crisis 
colleague event so everyone can learn and work 
together to help us continue to reduce our 
carbon impact. We’re inspiring others to reduce 
their impact too, co-hosting Stockport’s first 
Sustainability Summit for local business leaders  
in 2021.

4

5

6

7



One+All Impact Report 2022 |   | 09

Sustainability and Us
10 Our B Corp Score and  
 B Impact Assessment 

12 Our Strategy and Commitments 

13 UN Sustainable Development Goals
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Our

We believe that doing good as a 
business leads to commercial success, 
and having a positive impact on our 
communities, people and the planet 
matters as much as good profits.
We’re really proud that we became a Certified B Corporation. It means 
we’re aiming to achieve the highest standards of environmental and social 
performance. These standards are independently assessed and verified  
every three years by the B Corp team.

The B Corp pass score is 80, and we achieved 107 in our first assessment.  
And we’re committed to improving our score year by year.

IMPACT SCORE

Score in our first assessment: 107

Current unverified score: 125

By December 2022, we aim to achieve: 130

107
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As a B Corp, we’re 
part of a global 

movement making 
business a force for 

good, united by

countries

EIGHTY 
SIX 158  

industries

6,013 
companies

491,745 
workers

ONE
unifying goal
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We’ve been doing business the right way for some time. But becoming a B Corp has 
sharpened our focus on the things we can improve to make the biggest impact.

Our sustainability strategy helps us stay on track to reach our goals. It has a single 
big idea at its core, Care For The World, and four commitments we’ve made to 
explain how and where we want to improve.

Our Care For The World Commitments

Our people – creating a diverse, inclusive workplace for all colleagues, 
where we can be ourselves, learn and grow as individuals, and have fun 
together. Lots and lots of fun.

Our supply chain workers – always valuing our supplier partners  
and workers for the work they do, paying a fair living wage, ensuring 
colleague safety and wellbeing, and supporting our partners to keep 
improving their standards.

Our customers and communities – providing exceptional service  
and high quality, durable products to our customers, empowering  
people with knowledge about our products, and playing an active part  
in our communities.

Climate and environment – minimising the environmental impact of our 
products, inspiring others to take climate action, and for reuse and recycling 
to be normal for everyone.

WILL TRY 
HARDER

Becoming a B Corp is like 
putting on a new pair of 
glasses - suddenly, we see 
things more clearly!
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B Corp Impact Assessment
The SDG baseline module of the B Corp Impact 
Assessment includes questions about our 
commitments to human rights, positive labour 
practices, environmental management systems 
and governance.

Completing this module provides us with our 
baseline score, which is an excellent starting 
point for managing our contributions towards 
our chosen UN SDGs.

Here’s how we perform against the five UN SDGs.

The UN Sustainable Development 
Goals are 17 global goals designed 
to be a blueprint to achieve a 
better and more sustainable  
future for all.

Find out more:  
https://sdgs.un.org/goals

UN Sustainable Development Goals  
 

Our baseline 
score is  

63.8%

24.2% 36.5%

50.2% 30.9% 54.7%

Our sustainability strategy reflects five of the UN Sustainable 
Development Goals (SDGs), helping to guide our business  
decisions, buying practices, and overseas work. Here are the 
five SDG’s we focus on. 

SDG 1 – No Poverty

SDG 4 – Quality Education

SDG 8 –  Decent Work and Economic Growth

SDG 12 –  Responsible Consumption and Production

SDG 13 – Climate Action
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SUPER
Everyday

It’s really important to  
look after our people.
With everyone personally responsible for helping us meet our goals, it’s only right 
that everyone benefits from the rewards too. Being employee owned allows us to 
share profits fairly. In a typical year, we pay at least £2,000 as a tax-free profit  
share to every colleague.

Reducing financial and health worries is 
important too. We might only be a small 
business, but we offer a benefits package 
which compares favourably with those 
offered by much bigger businesses. We put 
financial, physical and mental wellbeing 
top of the list, including interest-free crisis 
loans, a cash healthcare plan and extra 
annual leave in return for higher customer 
satisfaction scores. We also contribute 8% 
to all our colleagues’ pensions, because we 
know not everyone can afford to save for 
their retirement.

We’re a Disability Confident employer, an 
accredited Living Hours business and we pay 
the real Living Wage. We’re also a founding 
member of the Greater Manchester Good 
Employment Charter.

We’re really committed to looking after our 
people. Because without them, we can’t 
become the best business we can be.

From experience, we know it’s very difficult to be successful without a happy colleague 
team. So we try to do lots of things to care for our people.

It starts with being 100% employee owned. This is a model of business ownership that 
means everyone who works at One+All is connected by our purpose, mission and values. 
It puts us in control of our own destiny too, so we can make the best choices for the 
business, colleagues and customers.

HEROES

We are a

Employer

Living 
Hours

g
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Positive responses

Colleague Satisfaction
We want our colleagues to be happy at work.

To understand more about how everyone feels about working at  One+All, 
we conduct colleague satisfaction surveys twice a year (this used to be 
annually before 2022). We ask 10 questions in our survey,  so we can find 
out if we’re doing all we need for our colleagues.

Our survey said

Here are some key results from our 2021 and  
2022 UK colleague satisfaction surveys.

2021 2022

The company cares about the planet and 
the impact we have on the world 100% 100%

The company cares about me and listens 
to my views 100% 100%

I feel proud to work at One+All 100% 100%

My pay and reward is excellent or good 89% 89%

Overall I am Satisfied 98% 100%

We also ask other questions to help us understand the 
level of happiness and wellbeing among colleagues.  
Here’s what we found out.

 The company has  
managed the challenges  

of the pandemic well: 
100% agree

The company cares about my  
health and wellbeing:  

100% agree

 I am happy at work:  
100% agree

 I find it easy to switch off from work 
when I am not there:  

92% agree

We know that feeling valued and connected to our purpose 
matters to our people. Employee ownership plays an important role 
in supporting our culture, encouraging  everyone to contribute to the 
improvements we make.

We channel our ideas through our colleague 
council. which we call People’s Voice. 
With representation across the business, 
People’s Voice meets regularly to discuss 
and agree  actions that make a positive 
difference for each other, our customers 
and for the environment.

ARE 
YOU OK?
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ONE+ALL
For

We chose One+All as our new 
brand name because it takes the 
effort, passion and commitment 
of individual colleagues working 
together to be the best we can be.  
And we want our workplace to be welcoming, accessible  
and supportive for everyone.

We’re a level 2 Disability Confident employer.  
To achieve this, we:

 provided a disabled bathroom

  installed a lift to allow full  
access  to our upper floor

 bought hearing loop equipment

These changes were independently assessed by Stockport 
Metropolitan Borough Council, who confirmed that our 
premises and processes are compliant. We’re happy to have 
achieved level 2 and have no plans to take things further.

Diversity
During 2022, a number of colleagues took part in Sensory Loss 
Awareness training. 100% of our UK colleagues took part in 
race diversity training to help us understand this issue better.

Goals+Results
100% overall colleague satisfaction to be 
maintained in our twice yearly colleague  
surveys for 2022. Achievement: 100% 
 
100% result from our colleague satisfaction 
survey for “The company cares about the planet 
and the impact we have on the world” question 
for 2022. Achievement: 100% 
 
90% of colleagues to be certified Carbon Literate by June 2023.  
Achievement:  Currently, 24% of colleagues are  
certified Carbon Literate. 
 
Communicate our Sustainability Strategy so colleagues can 
contribute to it. Achievement: This took place at our 
Climate Crisis Workshops in October 2022. 
 
100% of senior leaders and managers to  
complete Wellbeing training.  
Achievement:  85% of senior leaders  
and managers have completed  
Wellbeing training. 
 
Begin to track and record colleague  
diversity, leadership and management. 
Goal: We’ll achieve this by  
the end of December 2022.
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Facts+

Total Workers 
2,599/66%

Total Supervisory 
33/19%

Total Senior 
Management 
8/22%

Total Workers 
1,320/34%

Total Supervisory 
143/81%

Total Senior 
Management 
28/78%

TOTEX  
GARMENTS

NEW  
HORIZON

FAIRLAND 
KNITCRAFT

NEWAGE  
APPARELS

KEILOCK 
NEWAGE

FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MALE FEMALE MALE

WORKERS

97 118 217 203 201 74 1276 480 808 445

45% 55% 52% 48% 73% 27% 73% 27% 64% 36%

SUPERVISORY

3 11 2 10 15 3 9 58 4 61

21% 79% 17% 83% 83% 17% 13% 87% 6% 94%

SENIOR  
MANAGEMENT 

1 1 0 4 7 9 0 7 0 7

50% 50% 0% 100% 44% 66% 0% 100% 0% 100%

UK Colleagues

61 colleagues:  
26 women and 35 men.

At Our Overseas Factories

3,919 workers: 
2,599 women and 1,320 men. 

FIGURES
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CUSTOMERSOur

Customers rock our world.

We know that we need to make great quality products in the most sustainable way possible, 
and be quick and easy to work with. Our daily mantra is to ask, “How can we do this better for 
our customers?”

We want customers to tell us how we can improve for them. Every year, we ask all our 
customers to complete a Customer Satisfaction survey. We do this after the Back To School 
season, because we know we can rely on our customers to give us their honest feedback on 
what we’ve done well (or wrong) following the most hectic time in their businesses.

We listen to all their feedback and act on it swiftly. Which could mean changing the way we 
pack a product for an individual customer, introducing new products, or improving our service.

 
Keeping the customer(s) satisfied  
Happy customers are more likely to remain loyal and buy more, which helps fuel the growth 
enabling us to do more of the good things we want to do. And if we get it right, we feel a great 
sense of pride and achievement that spurs us on to keep improving.

The annual Customer Satisfaction survey is very important to our business and every 
colleague, as it gives us our overall Customer Satisfaction Score. We calculate this by 
deducting detractor scores where we’re scored as “adequate” and “poor”, from promoter 
scores where we’re scored as “excellent”, and ignore “good” scores.

Our Customer Satisfaction Scores 

 2019: +70

 2020: +66

 2021: +71

 2022: +78

Customer Satisfaction Score

60-65

66-69

70-72

73-75

75+

Extra Annual Leave

1 day

2 days

3 days

4 days

5 days

We have 755 customers made up of schoolwear 
and corporatewear retail businesses.

Depending on the score achieved, extra days of annual leave 
are awarded to every colleague to take the following year.  
This reward helps us to focus on delivering the best possible 
customer experience. Here’s how it works.

Rewarding colleagues

75+

73-75

70-72

66-69

60-65

2019 2020 2021 2022

3  
days
extra

Cu
st

om
er

 S
at

is
fa

ct
io

n 
Sc

or
e

FACT:

3  
days
extra

2  
days
extra

5  
days
extra
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SUPPLY
Our

We don’t own the factories that make One+All garments. Instead, we nurture long-term 
relationships with a small number of overseas partners who share our values and care about 
their workers.

Some partners manufacture garments exclusively for One+All, while others manufacture for 
us and no other schoolwear suppliers. We directly employ One+All colleagues based in the 
factories making our garments, to work closely in partnership with their team. And we’ve worked 
with two partners for over 20 years. All in all, our approach makes them our partners in the 
truest sense.

Thanks to these important ties, we know a lot about how our uniform is made. The quality of our 
products is very important to us, but our expectations go way beyond this.

We want children to feel good in our clothes, so we aim to ensure they’re safe to wear, ethically 
made and tough enough to withstand daily school life. Which includes being used as goalposts. 

We like to give others a step up. So we help our supplier partners to improve and grow their 
businesses, too.

 Better business for them.

 Better working environments for their workers.

 Better schoolwear for our customers and the kids who wear it.

It’s our job to help our customers provide 
a great uniform to schools. Making this 
happen depends on our overseas partners.

CHAIN

2,031 
WORKERS

60% 40% 22% 78%

SENIOR 
MANAGEMENT LEVEL

SUPERVISORY 
LEVEL

25% 75%

4 COUNTRIES

10 TIER 1 
MANUFACTURING 
PRODUCT SITES

38 TIER 1 
SUPPLIERS, 

INCLUDING SERVICES
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Carbon Reduction Overseas 
Even though we don’t own the factories that make 
our garments, we believe we have a responsibility 
to educate and support our overseas suppliers to 
reduce their carbon footprints.

To date, we’ve measured the carbon footprints at two Tier 1 
overseas partners, New Horizon Bangladesh and Totex, Egypt. 
This is a first step towards understanding how we can work 
with them to reduce their emissions.

We also plan to help their leaders understand the issues 
behind the Climate Emergency, by extending our UK Carbon 
Literacy programme to their senior managers. In the future, 
we hope our overseas partners will take steps to reduce their 
emissions with our support.

Mapping Our Supply Chain
Being transparent really matters to us.

Throughout 2022 and 2023, we’ll continue to map our supply 
chain. So far, we’ve fully mapped it for Tier 1, Tier 2 and Tier 4. 
Our aim is to publish the full supply chain map online, adding 
background data to improve it and give us more targeted 
information about areas we need to give further attention to.

Our Tier 1 supply chain is registered with the Open Supply 
Hub and shared on our website.

Working with Ethical 
Trading Initiative (ETI) 
We’ve been a member of ETI since 2017. 

We were the first company in the schoolwear market 
to become an ETI member, and we’re really pleased 
that like-minded customers and some competitors 
have now become ETI members too. Our willingness 
to share our stories has encouraged other ETI 
members outside of the schoolwear industry to act 
more sustainably.

We’re proud to have worked with ETI on human rights 
due diligence work for the seafarers crisis during 
the COVID-19 pandemic. We worked alongside the 

International Transport Federation (ITF) to complete 
a health check assessment on our container sea 
freight supply chain, an area often overlooked by 
many organisations. In our latest Modern Day Slavery 
Statement, we’ve made a public commitment to 
continue this work and take any required action to 
protect workers in the logistics supply chain.

We’ve started work on Gender Data Indicators to 
understand the challenges that gender gaps can 
bring in workers’ rights, pay and treatment in our 
supply chain. When completed, we expect to be 
better placed to take the right action on areas of 
concern. We’re continuing to work closely with 
our entire supply chain, ensuring they meet the 
requirements of the ETI Base Code.
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ACTIONS
Sustainability

Lots of our impact lies beyond our direct control, resting with the choices 
of our partners and suppliers. But we have a responsibility to try to inspire 
them to make a difference through their business and operations. This is 
particularly important in our overseas supply chain.

In recent years, we’ve made a small difference to the lives of the people who 
make our stuff. The sort of things we do include gifting water filters to the 
people who make our garments in Bangladesh, so they have clean drinking 
water at home. We combat period poverty by supplying free period products 
and reproduction education. We make sure all the factories are safe working 
environments. And we’ve helped the workers to have more say at work, too.

Initiatives at New Horizon, Bangladesh
• Alleviating Period Poverty 
• Reproduction Health Education 
•  Funding of protective screening and  

equipment during COVID-19
• Elected Workers Participation Committee 

Initiatives at Totex, Egypt
• One+All Living Wage Scheme 
 

Without our overseas partners and 
their amazing workers, we couldn’t 
offer the products our customers love.

Water Filters Initiative - Bangladesh
Now in its 7th year, we award a new water filter system annually 
to all new starters, and replacement water filter kits to long-term 
workers in our Tier 1 supplier New Horizon, Bangladesh. We’ve gifted 
over 1,000 water filter systems to our workers, protecting them and 
their families from illness caused by drinking contaminated water.

Worker Participation Committee - Bangladesh
Through our work with ETI, we’ve engaged our partner New Horizon 
Bangladesh in the Bangladesh Social Dialogue Programme. This 
was an extensive training session over many months, leading to 
the establishment of a Government-approved Workers Committee. 
This gives voice to workers in our supply chain, enabling them to 
be proactively engaged in improvements. Read more about our 
impact in Bangladesh on page 26.

One+All Living Salary Scheme - Egypt
We’ve had long-term concerns about the standard of living for 
lower income workers at our knitwear supplier Totex Garments. 
In October 2019, we established a minimum salary scheme 
directly linked to the cost of garments we buy. If we pay more 
for a garment, workers receive a salary increase. We’ve increased 
salaries a second time, so the lowest paid colleagues have seen 
increases of over 120%.

SPOTLIGHT On Our Initiatives

• Workers Representation

• No overtime or excessive hours 
•  Workers Voice free anonymous 

helpline (Amader Kotha)
• Free water filter systems
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Ethical Trading Initiative

* According to research commissioned by global justice organisation, ActionAid, in Bangladesh’s capital city Dhaka.

“One+All’s success in improving the health and 
wellbeing of its Bangladesh workers shows how 
much companies can achieve by committing to 
work directly with suppliers, giving workers a 
voice, and prioritising long-term, sustainable 
relationships over short-term profits.”

60 Decibels carried out a telephone survey 
with the workers at New Horizon Bangladesh, 
one of our main suppliers. Commissioned 
by the UK Department for International 
Development and Ethical Trade Initiative, the 
survey findings revealed how we’ve made a 
difference to the lives of the workers who 
make our garments. 
 
Bangladesh’s garment industry employs 4 
million people. 80% of them are women.

Clean Water, Better Health

41% of the Bangladesh population lacks 
access to clean drinking water and the infant 
mortality rate is 2.7%. Before 2014, only 3% of 
workers had their own water filtration machine 
at home.

We’ve given over 1,000 water filter systems 
to our workers, protecting them from illness 
caused by drinking contaminated water.

Sickness is 47% lower.  
Doctors’ visits are 47% lower. 
Workers spend 46% less on medical costs.

A Safe Workplace

In Bangladesh, 80% of garment workers have 
experienced or seen sexual violence and 
harassment at work. 10% of female workers are 
subjected to sexual harassment molestation 
and assault in the workplace.*

However, our workers tell us they feel safe  
at work.

Worker Happiness

Net Promoter Score (NPS) is a gauge of 
satisfaction and loyalty. Anything above 50 is 
considered excellent. The NPS of our workers 
is 58 - higher than the average NPS in South 
Asia and satisfaction among female workers is 
very high.

Better Lives 

90% of our workers say they have an improved 
quality of life, due to better health, feeling 
safe, being paid more, being supported at 
work and not working overtime.

LIVESREAL
Transforming the lives of our overseas workers.



Sometimes, we get  
things wrong.

We’ve been concerned about 
claims relating to recycled 
polyester for some time.

We felt there was insufficient 
evidence supporting the claims 
about the raw materials used. We 
don’t believe that Asia has the 
infrastructure and capacity to 
convert billions of used plastic 
bottles into polyester. We also 
know that some factories make 
plastic bottles for the sole purpose 
of using them to make “recycled” 
fabric, which completely 
undermines the good intentions of 
recycling. It’s virtually impossible 
to establish if recycled plastic has 
come from used bottles or made to 
use as recycled bottles.

We think this is a challenge for the 
schoolwear industry, and the wider 
clothing and textile markets.

We decided to check One+All 
garments made from recycled 

polyester. We also tested a number 
of garments made by other 
brands. Our friends at Patagonia 
recommended we partner with 
SgT Group, who conduct patented 
tracing tests to quantify the 
amount of recycled polyester in 
textiles. From our work with them, 
we learned that a minimum of 20% 
recycled content must be used 
to make any recycled claim on a 
product.

The tests revealed not a single 
product tested, including non-
One+All garments, was made from 
100% recycled plastic bottles.

As a result, we’ve withdrawn 
claims of 100% recycled polyester 
from One+All garments. Since it’s 
impossible to be  certain how 
many plastic bottles are  used in 
our recycled fabric, Performa  Eco 
Blazers, Performa Eco Jackets and  
Eco Ties now include a message 
that simply  says, “I contain 
recycled plastic bottles.”
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What goes into making 
a One+All garment is 
really important.  
 
We won’t compromise on trying to use the most 
sustainable raw materials and manufacturing 
approaches to make the highest quality 
schoolwear we can.

We use recycled polyester in some One+All 
garments. The use of recycled polyester is well 
established in schoolwear, as the general view 
is that recycled polyester made from plastic 
bottles reduces waste in landfills, so contributes 
positively to the environment.

All Performa Eco Blazers, Performa Eco Jackets 
and Eco Ties include recycled polyester. These 
products are certified to the Global Recycling 
Standard (GRS) which ensures the raw materials 
are obtained from recycled sources.

Recycled Polyester - Our Reality

RAW Our MATERIALS

It was never our 
intention to  mislead 

our  customers or 
anyone else. Making 
a sustainability claim 

that’s deliberately 
false is greenwashing,  

and  we don’t want 
any part of it.

We’re really 
sorry that we 
made these 

claims.  
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Better Cotton 

We became a proud member of 
the Better Cotton™ initiative in 
January 2022.
Better Cotton™ is sourced via a chain of custody model called mass 
balance, which means that Better Cotton™ is not physically traceable to 
the final garments.

However, being part of this initiative means we’re helping to take better 
care of the people, communities and environment of those working in 
the cotton supply chain.

We’re committed 
to sourcing 50% of 
our cotton as Better 
Cotton™ by 2025.

Why Not Organic Cotton? 

Organic cotton seems appealing, as 
it aims to reduce the use of harmful 
pesticides, insecticides, herbicides 
and fertilisers and preserve the 
environment. Unfortunately, there 
is evidence that the certification of 
organic cotton is often falsified.

Despite organic cotton farms being 
certified, many farmers actually grow 
conventional cotton, as the yields 
and profits are bigger. The result is 
the availability of organic cotton 
remains limited. We’re also aware of 
problems with certification, which 
we believe could be much more 
transparent and rigorous.  

The organic cotton initiative focuses 
on the final product, with less regard 
for the people in the supply chain.

In November, the European Union 
voted to no longer accept organic 
certifications on Indian raw products 
from the main companies responsible 
for organic cotton: Control Union, 
EcoCert and OneCert.
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PFAs
Polyfluoroalkyl substances (PFAs) are chemicals added to 
garments to help make them water- and stain-repellent.  
They tend to be used on outerwear, such as coats and jackets.

Over many years, health-related concerns have been raised about the use of PFAs. 
For this reason, none of our products include water- or stain-repellant coatings that 
could include PFAs. We’re committed to this approach in the future. 

As a further check, Woodbank Sweats, Performa knitwear, and Performa Eco Blazers 
and Performa Eco Jackets have OEKO-TEX® certification. 

Standard 100 by OEKO-TEX® certifies that every element of a garment has been 
tested for harmful substances and is harmless to people. Though it doesn’t 
guarantee  PFA-free materials, certification ensures that in the highly unlikely  
event that PFAs are used, they would be within safe recognised limits for people.  

Our Acrylic story
Our acrylic yarn, Courtelle, is 
exclusive to and owned by One+All, 
and is a recognised brand that’s 
been around since the 1960’s.

Acrylic is a resilient and versatile 
fibre for making long-lasting 
garments with rich zero-loss 
colours and low pilling.

However, as it’s derived from oil and 
with low circularity, we’re exploring 
and developing new technologies 
that will improve the sustainability 
of our acrylic yarn.
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POLICIES
Our

Our policies explain the actions we 
take to operate within best practices.
Many of them are supported with Operational Grievance Mechanisms (OGMs), 
following proven guidelines to manage issues raised within the scope of our 
policies. This ensures we have a robust approach to manage and improve our 
policies, so they’re effective for the benefit of those they aim to safeguard. 
 
Our Cotton Policy

More than 50% of all our products rely on cotton fibre.  
We want to ensure the cotton used in our garments is  
ethically and sustainably sourced and harvested.  
Our Cotton Policy explains our approach.

https://oneandall.co.uk/cotton-policy

Modern Slavery Statement (MSS)

We published our fourth Modern Slavery Statement in  
2022, going above and beyond the current legalisation.  
Our Statement explains how we work with our supply  
chain on effective Human Rights due diligence. 

https://oneandall.co.uk/modern-slavery-statement

Employee #1 
We informally interviewed the employee 
and their parents, establishing there was 
a strong probability that the employee 
would take a job in another organisation, 
which had the potential to put them 
at greater risk than working for us. To 
safeguard their health and wellbeing, we 
moved them to a different role, working 
6 hours per day with extended breaks of 
1 hour per day consistent with Egyptian 
government labour law. Despite reducing 
their hours, we gave them an increased 
salary to help support the entire family.

Employee #2 
We learned that the employee 
was the sole earner for the 
household. We supported them  
in returning to full-time education, 
but continued to pay their salary. 
We also continue to fund a  
private educational tutor to help 
them fulfil their potential. After 
finishing full-time education 
(post-16 years old), they can 
return to their job with us, as 
we’ve kept it open for them.

Child Labour

We aim to meet and enforce strict guidelines on child labour with our overseas 
partners, who have pledged to work within the ETI Base Code. Our Child Labour policy is 
supported by our Operational Grievance Mechanisms (OGMs).

As part of our B Corp accreditation, we disclosed that we’d found two cases of child 
labour in our supply chain in 2019. Both employees were 14 years old and although they 
were permitted to work by local labour laws, we investigated the cases and took quick 
remedial action.

We have thorough audits in place which are carried out by our directly employed 
One+All colleagues working in our tier one overseas partners; coupled with our robust 
OGMs, we’re pleased that we’ve had no further occurrences. 

And we’ll continue to do everything possible to reduce the risk of child labour 
occuring in our supply chain.
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We aim to be a force for good 
in our communities. Here’s a 
few of the things that we have 
done to lend a helping hand.

During the COVID-19 pandemic, we gifted 250,000  face 
masks to our customers and 50,000 to  Stockport charities. In 
addition, we support a  number of Stockport-based charities 
who work really hard to make a difference locally. 

COMMUNITIES
Impact 
In Our
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EAICO (Ebony & Ivory): donated money and materials to 
support their efforts to teach black children and refugees. 

Keira’s Kingdom: a charity supporting families who have 
life-limiting illnesses.  We donated money, train tickets and hotel 
accommodation for a trip  to London.

Millie’s Trust: a first aid and mental health training charity. 
During our three year charity partnership with Millie’s Trust, we 
took part in fundraising events, paid their membership fees 
for Marketing Stockport, made an annual donation, provided 
marketing assistance and free garments for their staff, and 
colleagues donated their time to assist the charity.

Key 103 Cash for Kids’ Mission Christmas:  
our  colleagues donate Christmas toys annually to be  
given to local children in need.

The Wellspring Stockport: providing support for the 
homeless in Stockport. We donated clothing and £1,000 raised 
from selling redundant IT equipment.

Stockport Art College: we created our Art in the Workplace 
competition for the Higher Education art students. The 
winners received a £100 prize and a trophy, and their artwork is 
permanently displayed in our offices. 

Cancer Research UK’s Relay for Life: colleagues taking 
part have raised over £10,000 since 2014.

Sponsoring 3 overseas children: our ongoing sponsorship 
helps to support the children’s education and future prospects.

Over 30,000 garments donated: We donate surplus 
One+All garments to disadvantaged children in poorer countries.

COMMUNITIES
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We support initiatives helping to make  
things better for our local communities. 
And we work with other like-minded organisations to raise awareness of  
sustainability, ethical business practices and the B Corp movement.

Living Wage and Living Hours

We became an accredited Living Wage employer in 2018 and an accredited Living 
Hours employer in 2022. Everyone that works for us benefits from fair rates of pay, 
decent notice of shift changes, and a guaranteed minimum of 16 hours work per 
week. We champion for other employers to become accredited, as it is the right 
thing to do.

Greater Manchester Good Employment Charter

We’re one of the first six members of the Greater Manchester Good Employment 
Charter, which aims to help deliver better employment standards, good jobs and 
a thriving local economy. We mentor local businesses, helping them move from 
supporter to member status, improve their people policies and become Living Wage 
and Living Hours accredited. 

At the first Good Employment Charter awards in 2022, we won the coveted 
Employer of the Year award.

B Local Manchester

B Locals are local communities of B Corps that work together to 
be a force for good. In March 2022, we hosted a B Local breakfast 
networking event to build strong connections with businesses who  
also want to do better for people and the planet.

We work with other UK B Corps to learn from each other and share  
best practices. We’ve worked with Finisterre to improve the 
sustainability of our garment packaging, and Patagonia on verified 
standards on organic and Better Cotton™, and checking the  
provenance of our recycled polyester.

Sustainability In Action Summit

In October 2021, One+All and Marketing Stockport teamed up to deliver 
Stockport’s first Sustainability Summit. The one-day event coincided 
with Planet Mark’s Zero Carbon Tour, which travelled across the UK to 
COP26 in an electric “carbon battle bus”, to demonstrate the need to 
achieve net zero.

It included presentations from sustainability leaders from Stockport 
Climate Action Now, Growth Hub, Marketing Stockport, Planet 
Mark, Transport for Greater Manchester, KAST and Music Magpie. 
Our presentation included three colleague-led videos about our 
sustainability ethos, B Corp and the real Living Wage.

Stockport Climate Action Now forum

We’re an active member of the forum, which is for businesses interested 
in the risks and opportunities associated with the climate crisis.

STOCKPORT

Climate action now
Can
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Our Future Support
In 2022, we decided that we could do more good if we got  
behind supporting just two charities. We asked our colleagues who 
they’d like to support and received lots of great nominations.  
We took a vote and our colleagues chose to support:

Phulki

One of the founding partners of the Amader Kotha telephone helpline that  we 
fund for use in our Bangladesh factories, we hope to work with this  not-for-profit 
Bangladeshi organisation to establish after-hours support  clubs for women  
and children.

phulkibd.org 

Young Lives Versus Cancer

The UK’s leading cancer charity supporting children and young people with cancer 
and  their families. 

Young Lives vs Cancer is the charity that helps children, young 
people (0-25) and their families find the strength to face 
whatever cancer throws at them.

 They work hard to make sure each family has what they 
need to get through cancer. It could be a financial grant for 
a parent struggling to keep their child warm through their 
treatment or for a young person who can’t afford to get to 
hospital. Or helping a family stay together at one of our free 
Homes from Home close to the hospital where their child is 
having treatment.

younglivesvscancer.org.uk

 
When we raise funds, 25% will support Phulki  
and 75% will support Young Lives Versus Cancer.

Phulki 

25%
Young Lives 

Versus Cancer 

75%
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THE PLANET
Our Impact On

We became Planet Mark certified 
in 2018, so we can do a better job 
of measuring and reducing our 
carbon impact. 

To maintain our Planet 
Mark certification, we 
must achieve an annual 
reduction of 5% or more.

2018 emissions
Total footprint: 598 tCO2e 
Per colleague: 12.2 tCO2e 

Per 10,000 garments sold: 2.64 tCO2e
 

2019 emissions
Total footprint: 651.7 tCO2e 

Per colleague: 11.1 tCO2e 
Per 10,000 garments sold: 2.64 tCO2e

Our total carbon footprint increased from 2018 to 2019,  
due to the overall increased volume of garments sold.

2020 emissions
Total footprint:  383.9 tCO2e 

Per colleague:  6.3 tCO2e 
Per 10,000 garments sold: 1.75 tCO2e

In 2020, we stopped air-freighting goods 
for most of the year and had periods of 
colleague furlough. We know that the 

significant reduction in our 2020 emissions 
was due to the impact of the pandemic, 

rather than our sustainability actions.

2021 emissions
Total footprint:  540.8 tCO2e  

(down 21% from 2019) 
Per colleague:  8.9 tCO2e 

Per 10,000 garments sold: 1.91 tCO2e
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2019
Total emissions - 651.7 tCO2e 

From air-freight - 338.73 tCO2e (52%) .

2020
Total emissions - 383.9 tCO2e 

From air-freight - 174.71 tCO2e (46%).

2021
Total emissions - 540.8 tCO2e 

From air-freight - 240.8 tCO2e (45%)

The Impact of Air-Freight

Using air-freight represents  
about 5% of our overall shipping of 

goods, yet creates over 50%  
of our emissions.

During the pandemic, the significant reduction in our emissions made it very clear that 
reducing air-freight is a critical area of focus for us. We’ve set up an internal task-force to 

explore how we can achieve this.

However, one of the things that our customers tell us they love about us is our great service. 
We aim to be the fastest in the schoolwear market, so our delivery service has to meet our 

customers’ expectations.

The lion’s share of the garments we air-freight are made-to-order “specials” - bespoke 
garments, including knitwear. We’re focusing on finding ways to maintain a speedy 

special garment service, while reducing the use of air-freight.

We want to continue to deliver an efficient delivery service by helping our customers 
to plan their special garment orders earlier, so they can be shipped by sea freight, 

which is 25 times less carbon-intensive. This would also reduce the cost per 
garment to the customer.



 | 36

Energy Production
In 2020, we installed a solar photovoltaic panel system at our UK headquarters. 
This produces 100% renewable energy for us. Over the course of a year, it’s 
capable of generating twice the amount of electricity that we consume.

But we still need to monitor and reduce our energy usage, as we draw from the 
grid outside of daylight hours. This means a proportion of our energy comes from 
non-renewable sources. However, any electricity we don’t consume goes back 
into the grid.

Carbon Literacy
In 2021, we became a Carbon Literate business to Bronze level. We have 18 
colleagues certified as Carbon Literate at the moment. By June 2023, we’re going to 
certify 90% of our colleagues as Carbon Literate so we can become a Platinum level 
Carbon Literate business.

We’re working with Stockport Council, musicMagpie and the Carbon Literacy Project 
on creating a Carbon Literacy toolkit for businesses aimed at SMEs in our region.

“Carbon literacy is an 
awareness of  
the carbon dioxide  
costs and impacts of 
everyday activities, 
and the ability and 
motivation to reduce 
emissions on an 
individual, community 
and organisational basis.”
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Certified CarbonNeutral®

We’re a certified CarbonNeutral® business for all emissions from the port of 
origin (where our goods are shipped from) to our customers’ premises. We’re 
also Certified CarbonNeutral® for all business travel and our UK headquarters.  
 
Our new 70% sugarcane/30% recycled polythene garment bags are also 
carbon neutral. Where we can’t reduce carbon emissions, we offset them by 
supporting projects that we believe make a real difference to the planet.

Chinese Afforestation Portfolio, China 
This project aims to restore more than 30,000 hectares of degraded land and 
protect communities from desertification in the provinces of Qinghai and 
Xinjiang, creating and conserving nature reserves.

Climate Crisis Day 
In recognition of global climate strikes, we hosted our first company-wide 
Climate Crisis Day in September 2019. We closed for business and spent the 
day learning about the climate crisis through presentations and interactive 
workshops. Steve Malkin, CEO of Planet Mark, ran the kick-off workshop, 
alongside sessions about the climate crisis, our sustainability actions, and our 
next steps. 12 winners of the environmental quiz won a fully-funded trip to The 
Eden Project to learn more about sustainability.

We held similar events in October 2020 and 2021, updating colleagues on 
what we’d done over the past year. In 2022, we ran a half-day Climate Crisis 
event. Our colleague team reviewed our sustainability strategy and generated 
solutions to help us progress towards meeting our goals.

Recycling  
We work in partnership with Emerge, a local waste management social 
enterprise. Overall, we recycle about 95% of our business waste.
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NET ZERO, 
RIGHT?

We’ll never stop trying to minimise 
our environmental impact. We believe 
that we all need to work together to 
achieve the net zero emissions needed 
to save our planet.
We get asked “is net zero the same as being carbon neutral?” 
The answer is no.

Carbon neutral means balancing emissions generated by offsetting 
them through schemes that avoid or reduce emissions. For example, 
funding reforestation, renewable energy or community projects.

Net Zero means reducing carbon emissions as much as possible and 
when you can’t reduce them any further, you offset them by actively 
removing them.

Our Goal
We aim to reach our net zero target by 2028 for our UK business. 
While global targets to reach net zero have been set for 2050, current 
scientific research tells us that 2050 is too late to reverse the change.

We need to decarbonise Planet Earth as soon as possible. So we want 
to be part of getting there faster.
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We’re a business that’s growing.  
 
And we really want to continue 
growing, so we can do a whole lot 
more of the good stuff. The good 
news is we’ve got plenty of ideas, 
passion, motivation and plans to 
help us make it happen.
Here are our performance statistics. We think they prove that 
success and sustainability go hand-in-glove.

£

2021

Sales turnover

£17,540,989 Gross profit

£5,314,000
Profit before tax

£1,708,720 Profit margin

9.80%

Our Results 2018 2019 2020 2021

Sales turnover 13,833,000 14,803,039 15,616,421 £17,540,989

Gross profit 4,845,000 4,471,000 4,329,000 £5,314,000

Profit before tax 1,306,000 1,167,000 1,498,000 £1,708,720

Profit margin 7.90% 7.90% 9.60% 9.80%
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RECOGNITION
Awards We enter awards that make 

sense for us.

2022 -  Greater Manchester Chamber of 
Commerce Awards - Community 
Champion

2022 -  MEN Awards - Community Impact 
award

2022 -  Greater Manchester Good 
Employment Awards - Employer of 
the Year

2021 -  Planet Mark Awards  
- Supply Chain Engagement

2021 -  Stockport Business Awards - 
Corporate Social Responsibility 
award

2021 - The Businessdesk.com North West 
Awards - Sustainability award

2020 -  2021 Great Places To Work® - 
Excellence in Wellbeing

2020 -  Great Places To Work® - UK’s Best 
Workplaces 2020 (medium)

2020 -  Greater Manchester Good 
Employment Charter

2020 -  Planet Mark Awards - Best 
Employee Engagement and  
Best Company

2022 -  The British Chamber of 
Commerce - National Award 
for Community Business of 
the Year

2022 -  Stockport Business Awards - 
Business of the Year

It gives us an opportunity to learn how we might improve from other companies.  
If we can help others by sharing what we do, it’s great for everyone.

We put ourselves forward for awards closely connected with doing business 
the right way. If we win, it’s great recognition for everything we do, helping 
everyone at One+All to feel proud of working here and our achievements.

We’re a small business that other companies - including some really big ones 
who want to be more sustainable - may not have heard of. We try to use 
our awards success as an opportunity to inspire others with our story of 
commitment to our colleagues, customers, partners and communities.

Here’s details of some of the shiny awards we’ve won.

PRESS!!STOP
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We believe in getting on with doing stuff 
that’s important. Walking the walk. 
Making changes that help others.  
Learning from our mistakes.
We work with smart people and organisations who help us to be better. And we don’t 
mind our homework being checked or our exam results being given the once-over either. 
Because we want to become straight A students when it comes to doing the right thing.

Here are the organisations helping us to become top of the class.

IT AIN’T WHAT 
YOU DO…

Certified B Corporation

Certified B Corps are a new kind of business that balance prosperity 
with people and the planet. We became a Certified B Corp in August 
2020, because we want to be a force for good.

bcorporation.net
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Planet Mark

Planet Mark certification recognises our commitment to 
measure and reduce carbon emissions, travel, waste, energy and 
water consumption. Certification is important to us, as we strive 
to demonstrate our care for the planet.

planetmark.com

Certified CarbonNeutral® business

Awarded by The CarbonNeutral Protocol, a global framework for 
carbon neutrality, our certification extends from the port of 
origin to delivery of our products to our customers’ premises. 

carbonneutral.com

Ethical Trading Initiative

A full member of the Ethical Trading Initiative, we’ve  
adopted the ETI Base Code to drive improvements  
for the people who make our garments overseas.

We’re also helping all our overseas suppliers to  
adopt the ETI Base Code.

ethicaltrade.org

Better Cotton™

One+All partners with Better Cotton to improve cotton farming 
globally. Better Cotton is sourced via a chain of custody 
model called mass balance. This means that Better Cotton is 
not physically traceable to end products. We’re committed to 
sourcing 50% of our cotton as Better Cotton by 2025.

bettercotton.org

Living Wage

We’ve been an accredited Living Wage employer since 2018. 
We’re committed to everyone who works for us, including 
contractors, benefiting from fair rates of pay to meet the 
rising cost of living.

livingwage.org.uk

Living Hours

We became an accredited Living Hours employer in 2022. Our 
colleagues benefit from decent notice of shifts, a contract 
that reflects the hours they work, and a guaranteed minimum 
of 16 hours work per week.

livingwage.org.uk

Employee Ownership Association

We became employee owned in 2015. Employee ownership 
empowers us to control our destiny, share the rewards of  
our success fairly and unite behind our common purpose  
and mission.

employeeownership.co.uk 

GM Good Employment Charter

We’re one of the first six members of the Greater  
Manchester Good Employment Charter, which aims  
to help deliver better employment standards, good  
jobs and a thriving local economy.

gmgoodemploymentcharter.co.uk

We are a

Employer

Living 
Hours

g
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Increase our B Corp score to 130 by the end of 2022.

Reduce our carbon emissions per garment sold by 5% per year, 
particularly resulting from air-freight.

1% of our profits to be given to charities and good causes annually.

Maintain overall 100% colleague satisfaction in our colleague surveys 
for 2022.

90% of colleagues to be certified Carbon Literate by June 2023.

Work with our customers to develop a viable way to collect, recycle 
and repurpose preloved uniform garments by December 2023.

Senior managers at our Tier 1 partners to be certified Carbon Literate 
by December 2024.

Increase our nominated UN SDG scores by 5% by December 2024.

Source 50% of our cotton as Better Cotton™ by 2025.

Reach our Net Zero target for our UK business by 2028.

WATCH 
THIS SPACE!
It’s been great to share with you 
the things we’ve done so far. But 

we’re not about to rest on our 
laurels. In our quest to become 

more sustainable, we know 
we’ve got a lot of work 

to do.
Here’s the final countdown  
of some  of the key goals  

we’re trying to hit. 

BRIGHT IDEAS
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B CORPJoin The
Every single thing we do has an impact on the planet, the 
communities that support us, and the people that we work with. 
And that’s a whole bunch of responsibility right there. But we’re not 
fazed. In fact, it gives us a buzz and an excuse to make new friends.

Crew
Traditionally, businesses were set up  
with one aim – to make money. We were.

B Corps are different.

They recognise making money is 
important, but their impact on people 
and the planet is just as important, if  
not more.

Becoming a B Corp is difficult. In fact, 
it’s probably the toughest assessment 
for measuring a business’s social and 
environmental performance.

The certification process takes a really 
close look at the overall impact of a 
business and everything it stands 
for, across 5 impact areas: Workers, 
Community, Environment, Customers 
and Governance. You have to score a 
minimum of 80 points out of 200 across 
these areas.

You also must make a legal change 
to become a Certified B Corp. This 
change puts doing the right thing at 
the heart of everything, because B 
Corps are legally bound to consider the 
impact of their decisions on workers, 
customers, suppliers, community, and 
the environment.

We became a B Corp in 2019. Now, we 
stand together with other B Corps for 
better, kinder business behaviour and 
greater prosperity for all. That’s a legacy 
we can all get right behind.

And if every business was a B Corp (or 
behaved a little more like a B Corp), then 
the world would be a better place. In fact, 
we think being a B Corp is the B-all and 
end-all.

So come on, let’s start putting this place 
straight. Together.

Details about becoming a B Corp

Hop to:  
bcorporation.uk

Skip to:  
bcorporation.net/en-us

For anything else…

    
    

    
   

   
   

   
 …

Ju
m

p 
up

, J

ump up, and get down.
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To print or not 
to print, that is 
the question.
We thought really hard about whether we should print 
our Impact Report. We decided that we might be able 
to do a bit more good by sharing our story as a book 
with those who are interested to learn more. So this 
time, we’ve printed it.

Our future Impact Reports will be available online only.
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School’s Out!

THAT’S ALL FOLKS, 



Questions+Chat 
+Information LET’S TALK0161 477 7791 
theteam@oneandall.co.uk 
oneandall.co.uk

One+All, Unit 1A, Discovery Park, Crossley Road, Stockport, SK4 5DZ


