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Where do you want to be?
Targets recap.

  

To all our 
friends, clients, 

suppliers, 
collaborations 
and advisors…

Thank you for taking the time to 
read our 2022 Impact Report. 

Harrison Brands was set up to 
enable brands to establish their 
purpose and to communicate 
the truth, with authenticity.

At every stage of implementation, 
we carefully analyse how both 
ourselves and our clients can 
reduce their impact on the 
planet and to promote a  
fairer society.

The first two years have enabled 
us to identify where we going 
and what we can do on our 
journey to get there. We have 
bold ambitions, to grow and to 

increase our commitment to a 
better world. 

We have the opportunity to 
inform and empower every 
one of our stakeholders as a 
force for good. With a B Corp 
application currently in process, 
we are very excited about the 
next two years and beyond.

If you have any ideas or 
feedback for us, please  
do get in touch at:  
studio@harrisonbrands.com

Andy Marshall 
Founder, Harrison Brands.

Harrison Brands was created to help 
good people and organisations to 
have a positive impact on people, 

planet and profit. We are committed 
to tackling climate change. Our 

ultimate goal is to create design for 
good, by using the truth behind our 
clients’ brands to create a combined 

ethical approach towards society  
and the environment.
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This is  
a climate 

emergency.

In 2020, global emissions 
of carbon dioxide (CO2) 
reached 34 billion tonnes 

each year.

We strongly believe that the 
power of brands can have a 
positive impact for our planet 
and people.

For too long, mankind has been 
plundering the planet’s natural 
resources and is creating 
an imbalance in our delicate 
ecosystem. Testament to this  
are the recent floods in Pakistan, 
resulting in catastrophic 
effects on the landscape and 
communities.

What difference can we make? 

Together with our clients 
and suppliers, we can make a 
positive difference. Any positive 
contribution to the planet or 
society is a step in the right 
direction. 

Through getting to the very 
heart of a purpose, any brand 
can communicate the truth. 
Previously, Brands have been 
going wrong. Gone are the days 
when profit came before people 

and planet. A growing portion 
of society are increasingly 
choosing brands based on 
aligning their values. 

This is because NOW is the 
only chance we have to change 
and create a better world.

By continuously reading, 
learning, discussing, creating 
and collaborating, we are on an 
endless quest to create a better 
impact for our clients and for 
the planet.

We deliver through our passion 
to create powerful websites 
that have the smallest possible 
carbon footprint. We work 
closely with our clients to 
establish the most effective  
way of communicating the  
truth behind a brand.

We believe that together, we 
can make a difference.

Andy Marshall,  
Founder of Harrison Brands.https://ourworldindata.org/co2-emissions
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0.54 tonnes of 
electricity usage 
was recorded in 
2021-2022.

Through Ecologi, over 
500 trees have been 
planted, offsetting  
against climate change.

Any website designed 
and built by Harrison 
Brands will be tested  
to get the lowest carbon 
footprint. Faster and 
better for the planet. 

We test our sites on 
websitecarbon.com

To change from 3% of all 
income to charity in our  
second year to 7% over  
the next two years. 

Where possible, we 
will only use local, 
B Corp or ethical 
suppliers. 

Our suppliers are 
stakeholders too. 
Read our four point 
policy designed 
around our suppliers 
on page 19.

The use of 
paper is avoided 
altogether. It 
may be recycled, 
but should never, 
never be wasted.

Never Drive. 
Never Fly. 
Only Trains,  
Trams and  
as much  
cycling  
as possible.
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Reducing our overall CO2 

impact by working from 
home for the majority of 
the time. Harrison Brands 
does not currently have 
a permanent office.

Sustainably printed
Brochures are printed using a 100% 
waterless process, in a factory 
powered by 100% renewable energies, 
that produces zero waste to landfill.

What impact  
are we  

having now?
The numbers on this page reflect where 
we were in the past year. We keep track 

of our impact, so that we can monitor 
our improvements. 

The goals we set today and the 
promises we are keeping focus on 

strengthening our positive contribution 
for a both the planet and for people.

A working  
policy for work
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The Sustainable Creative 
Charter is a five point charter 
for the creative industry, 
outlining best practice and 
when it’s best to act. (NOW!)Stories are matched with 

actions that benefit those who 
need it most. Each impact 
is aligned with each of the 
relevant UN SDG’s.

Harrison Brands supports  
the Ten Articles that form  
Terra Carta as guiding 
principles to inform our 
sustainability actions  
and decisions.

The Better Business Act is a 
coalition for a cleaner, greener, 
fairer future for every business 
in the UK.

With each new client, trees 
are planted through Ecologi. 
Harrison Brands has so far 
offset 15.08 tonnes of CO2e!
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The Better Business 
Network is a community of 
entrepreneurs with similar 
values, addressing climate 
change and society,

A ten point plan designed 
around responsible 
business practices for 
business owners. 

To understand how to address 
the scale of the problem 
this planet faces, becoming 
Certified Carbon Literate is 
simply paramount!
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…
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Thought Leadership
and Pro Bono work

As founder of Harrison Brands, I am proud 
to have offered my expertise, pro bono, to 
organisations such as the Better Business 
Network, the WIP Sustainable Business 

Summit and the Federation of  
Small Businesses.

I also lecture to students regularly at the 
University of Omnes London. The module, 

ESG and Advertising was researched, 
written and presented to international  

MA students.

Andy Marshall, Harrison Brands.

As part of the pro bono 
offer, a bi-monthly 
newsletter is created 
to support Banstead 
Horticultural Society, 
an organisation for the 
local community. 

Workshops and 
talks are given that 
are tailored around 
supporting local 
entrepreneurs. 

BNI is a network 
of local businesses 
focused on keeping 
business local. Andy has 
been the local chapter 
president from 2021.
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Banstead Rotary 
Charity Walk 2022 

The Surrey branch of the National Vegetable Society have the following meetings at 8pm in  
East Horsley Village Hall KT24  6QT

9th March 
 a talk on Gladioli by Trevor Fawcett and the AGM.13th April 
growing in the auto pot system. 
 (Redhill Methodist Church RH1 1BP) 

11th May 
hotbeds, growing better vegetables by Tom Maskell.
14th September 
growing apples and pears on the  
allotment by Gerry Edwards.

12th October 
alliums for the garden by Jackie Currie.
9th November 
the modern kitchen garden by Mark Dobell. 

The National Vegetable Society

Why not join this year’s Rotary 
Charity Walk on Sunday 8th May? 
Details: 8.5 miles, starts at Tattenham 
Corner, past Headley Church to 
Nower Wood where refreshments  
(for you and your dog) will be 
available.  The return is via the leafy 
path on the old Roman route of   
Stane Street.  
The road crossings will be 
marshalled and route notes are 
supported by signs in key places. 
Walkers can start at any time 
between 8.30am and 10am - ideal for 
families. The walk will take around 
four hours to complete. 
You are encouraged to ask friends 
and family to sponsor you but 
Rotary would be pleased to accept 
a donation in lieu of sponsorship 
(Suggested amount: £20 per adult 
walker or family group.
If interested registration forms 
and further info is available on the 
Banstead Rotary website, or for  
those without access contact me  
and I will forward them on.
Diana Beck

The Prize Draw, or lottery as  
it is usually referred to, has  
become increasingly popular  
over the years. 
It is admirably managed by  
Gillian Wooldridge who often 
chases people up by friendly phone 
calls and encourages members  
to join or renew. 
It has earned a large amount for 
the society, as well as rewarding  
its members. 

Please help us - and potentially 
yourself - by renewing or joining  
by completing the attached 
form and sending it to Gillian 
Wooldridge before the 31st March. 
This year we are encouraging 
members to pay by bank transfer. 
Every £6 share ticket number is 
automatically entered into each  
of the seven prize draws held 
 in 2022. 

Prize Draw 2022 

Members are invited to renew  
their memberships by BACS 
payment for which the details are:
Account name: Banstead 
Horticultural Society   
(Business Account) 
Sort code: 40-09-04 
Account number: 21455869
Please put your name as  
the reference for payment.

This option will also be available 
for the purchase of tickets for  
the talk by Pippa Greenwood and 
the Society’s lottery for which 
application forms are attached.
We are also intending to test 
payment by contactless card (credit 
or debit) at our coffee morning on 
Wednesday 16th February.
Richard Shore, Treasurer

Making Payment Easier 
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After two years of restrictions we are looking forward 
to a good show year with five full, real life shows. A big 
welcome to our new members, and we hope that you all, 
old and new, will not be afraid to exhibit. After all, it is just 
for fun! 
We are a friendly bunch who will give you all the help  
you need in exhibiting. If you, or any members you know, 
need encouragement then please remember that the  
show secretaries are here to help. With this in mind we 
have moved the helpful show tips page to the front of   
the schedule.
Speaking of which, our new look schedule with many 
changes, especially to the non-horticultural classes, is 
coming out soon. It will delivered to all existing exhibitors 
and will be available to all members at the March  
evening meeting. It will also be on our website at  
www.bansteadhorticulturalsociety.com
The schedule includes new challenges for our cooks and 
flower arrangers, new classes for our junior exhibitors and 

the introduction of craft classes in the Spring and Summer 
shows. The Spring show includes a class for homemade 
wine and the Summer show for a homemade cordial.
We have updated the horticultural classes to take in the 
changing seasons, including the introduction of a soft fruit 
class in the Autumn show and a container class in the  
Late Autumn show. 
We have made the decision that the first three shows will 
be set up on the Saturday morning limiting exhibiting time 
from 9.30am to 11.00am. If anyone can help with set up, 
please contact the Show Secretary. 
Over the last couple of years, we have made Prize Giving 
shorter and will endeavor to continue to do so. To this end 
we are moving the presentation of most of our end of year 
cups to the Annual General Meeting. 
A reminder of some of the changes will be in the 
newsletters throughout the year. 
Good luck to all our exhibitors both old and new.
David Peterken, Show Secretary 

2022 Shows

New Shoots
From the kitchen garden - rhubarb and broad beans were 

well on their way by the end of January.

Happy Chinese New Year
新年快樂    

xīn nián kuài lè
1st February 2022 marked the new Chinese Year of  
the Tiger. This year it predicts a great time to learn 
new things and adapt and continue to progress: a 

year of accomplishments and innovation. Red is the 
colour of celebration. For our club this is marvellous 
news with everything set in place to learn (see coffee 

mornings, evening lectures and Pippa) and to celebrate 
the accomplishment of 90 years in our shows and 

innovative Open Day.
China is famous for its camellias. Named after Georg 

Josef Kamel camellias flourish across south East Asia. 
Camellia sinensis supplies the leaves for our favourite 

beverage, tea – and is also now grown in Cornwall.  
At this time of year there are good displays of the showy 

ornamental varieties in the wild garden at Wisley  
who also stock various varieties online.

Diana Beck

Evening lecture

We have managed to hold the price at £45 which is an 
excellent deal for coach costs, tips, entry to two gardens 
and a cream tea thrown in. All costs have increased too 
making it great value and a wonderful treat. We have been 
able to hold the price to the 2020 budget, despite all prices 
increasing: coach, entry to both gardens and a cream 
tea.  This year we are offering the opportunity to pay by 

direct bank transfer. I will contact all of you with balances 
due and payment methods about a month before with 
the itinerary and any other relevant details. It should be 
a memorable day out.  We have normally kept this as a 
member only trip. If however there are vacancies in April 
we will be opening it up to the flower club, so do get your 
reservations in now.

This is a great chance to see two beautiful gardens at 
the peak of  summer, after a long period of  lockdowns 
etc.  The applications and information are attached 
separately to the Bulletin.

Again see flyer attached for more detail. Peter is a very 
knowledgeable speaker and we have been waiting for him 
for the last two years of Covid cancellations. We would 
love to see you at our first coffee morning of this new and 
hopefully freer and more social year. Face coverings are 
no longer compulsory but we will still take care to ensure 
space and ventilation, and respect the wearing of masks 
for those with a preference.

This will now be at the Hall so good lighting, access 
and parking will be available. See the flyer for details. 
Jim is a warm likable person and tells a good tale on 
his topic, so is a good speaker. Entry prices still held 
at £1. Diana Beck
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Pippa Greenwood
This will be a ticket holder only event. Again see 
the flyer attached to your Bulletin. Please note we 
are only offering members two early bird tickets 
at £10 per member at the moment as spaces in 
the Hall are still reduced because of Covid and 
we expect a high demand. If over subscribed we 
will reserve those applications received before 
1st April, hoping we may add in extra seats 
later. After the 1st April, and the cost of new 
applications and guests will increase to £12.

Coach trip in June

Coffee morning

Upcoming events

Note, Jim will sell signed 
copies of his book, and there 
will be a raffle. 

In this issue:

2022 Shows
A total of 5 shows planned 

Page 2

Upcoming Events
Including a Pippa Greenwood talk 

Page 3

Prize Draw
Renew your membership to enter 

Page 4

Dear Members, 

Welcome to an exciting new year. Our gardens are 

starting to wake up and it is so great to see the 

new growth. I have an evergreen clematis in flower 

entwined with some rosehips, plants from two 

seasons, autumn and spring, growing together.  

Even more exciting, for me, is seeing the first clumps 

of snowdrops pushing through as well as lots of  bulbs. 

I am sure as your gardens are starting to come to life 

again after a wet winter, you too, are just as excited.   

I need to plan my garden and start sowing my seeds. 

What vegetables will I grow and what annuals?  

I might even try to grow some melons again, 

something I have never achieved yet. It is so nice to be  

in the garden, tidying up in the fresh air and preparing 

the soil. 

I am also looking forward to the great events that  

the BHS have planned this year, including a talk by 

Pippa Greenwood and a coach trip to Pashley Manor 

and a mystery garden, so make sure you book your 

tickets early to avoid disappointment. Don’t forget  

to sign up for our BHS lottery either.  

Have a super time gardening and I look forward  

to seeing you at the shows and our exciting events. 

Gail Fraser,  
Chairperson

From the Chair

Bulletin
6th February 2022

Harrison Brands gave a total of 

264 hours 
pro bono work in 12 months  

during 2021-2022.

For People and the Planet10 Thought Leadership and Pro Bono work 11



Governance 

20.5/25

Environment 

18.7/20

This makes a total provisional score of 84.

Community 

41.6/70

Customers 

3.1/5

In April 2022,
Harrison Brands

submitted an
Impact Assessment 

to B Corp

Here’s how we scored:

Founded in 2020, Harrison Brands has 
always been intent on balancing People  

and Planet with Profit.

B Corps represent a new way of doing 
business. They redefine success in business 

resulting in a fairer, more inclusive
and sustainable economy. It is important 

that the goals you set in business need to be 
measured and policies need to be in place 

for any business to thrive in the future.

Creating an Impact Report is a requirement 
of all certified B Corporations. Whilst not 
yet a B Corp, this Impact Report sets out 

Harrison Brand’s ambitions and goals  
today, in place for all future  

Impact Reports.
The scores shown here are unverified by B Lab Standards Team.

For People and the Planet Journey to B Corp 1312



To only use clean, 
renewable energy 
and to measure and 
look to reduce usage 
wherever possible.

By vetting our supply 
chain, and by promoting 
good relationships with 
other ethical suppliers, 
we will ensure that 
we use, reduce, 
reuse, repair or share 
responsibly.

Through our ongoing support 
of B1G1 and elsewhere, we are 
creating a positive response 
to each and every one of  
these Sustainable 
Development Goals.

At Harrison Brands, we have 
a particular focus on the six 
goals mentioned here. 

We will continue to monitor 
our progress in each of these 
Sustainable Development 
Goals specifically.

These 17 goals 
have been created 
to promote both 
people and the 
planet, now and 
into the future.

Actioning 
positive 
change

The Sustainable
Development Goals

We will promote 
inclusive and 
sustainable business 
practices and nurture 
innovation internally 
and with our clients.

Through promoting 
good practice in all 
of the Sustainable 
Development Goals, 
we will report on our 
progress and share this 
with our community 
and all stakeholders.

By creating better 
brands Harrison 
Brands stimulates 
better stakeholder 
engagement and 
business growth.

Our need to address 
the climate crisis 
goes beyond our net 
zero target. At every 
aspect of the way we 
do business, the way 
we live we will look to 
reduce our impact.

For People and the Planet14 The UN Sustainability Development Goals  15



Since 2021, Harrison Brands 
has been supporting the need 
for more trees on our planet by 
growing a forest with Ecolgi.  
Each time a new client comes  
on board, new trees are planted.

When an invoice is settled, Giving Stories 
are generated with B1G1. This often leads 
to creating a positive impact for societies 
across the world. 

Giving Stories relate to specific UN SDGs.

We have set a target of planting 
trees by  
June 2024.

Creating 
impact with 
Ecologi

Business 
for good  
with B1G1

2,000
In total, we plan to give in excess  

Based on Annual income, year on year

7% of all income to those 
in need by June 2025.

For People and the Planet Making a Positive Difference 1716



We will pay suppliers 
as quickly as possible,  
to avoid any additional 

costs and promote 
good business 

practice.

Where we can, we will 
source locally and support 
the rich, culturally diverse 
community that London 

is synonymous with.

1. 2.

We will get to know our 
suppliers, promoting 

the circular economy in 
addition to supporting 

sustainable, ethical 
businesses.

By placing people and 
planet before profit, 
we will always seek 

the fairest and best in 
class from all of our 

suppliers.

3. 4.

The  
Harrison Brands 
Supplier Charter

As part of our ambition to be a B Corp and to 
ensure that Harrison Brands sets out on the 
right path, we have developed this Supply 

Charter.

Whilst not exhaustive, it does lay out the 
core principles on how will develop, stronger, 
meaningful relationships with our suppliers.

We take our role within the circular 
economy seriously; collaborating, sharing 

and recycling to benefit businesses, society 
and the planet. 

For People and the Planet Our Supplier Charter 1918



Because we  
need total

commitment

We have taken a look at just 
three examples of how our 
money is used and have looked 
to use responsible third parties 
wherever possible.

Pensions
Harrison Brands only invests 
in pensions that are from an 
indiscretionary fund manager  
that is focused on sustainable  
and impact investing.

Where we invest is fundamental 
to creating a fairer planet for 
everyone.

Banking
The same applies to banking. 
Money has power, so we only  
bank with ethical banks and  
have done since Harrison Brands  
was founded.

Mobile
Switching phone service  
providers to a B Corp can help 
to remove your phone’s carbon 
footprint. At Harrison Brands, 
we use Honest Mobile to keep 
our bills fair and to also offset.

What we buy, how we invest and every 
aspect of the way we live our lives has its 

effect on our planet and society.

Which is why, some of the actions that we 
have looked at taking as a business have 

extended into life at home too.

It is not enough for businesses to act alone, 
it is also the role of every individual too.

For the Future Total Commitment 2120



Our roadmap
for 2022  

and beyond

We promise to…

Make a positive impact  
on the planet.

Collaborate with ethical  
minded suppliers.

Promote social diversity  
and fairer opportunities  

for everyone.

2025 

2027

2022 
B Corp application submitted

B Corp certification

Ensure every supplier  
agrees to our code of conduct

3% of income to charity

7% of income to charity

10% of income to charity

Carbon negative

Have a forest 2,000  
trees with Ecologi

Become net zero across  
scopes 1, 2 and 3

Looking Ahead to the Next 5 years 23For the Future22



The Brand Iceberg has been developed 
to explain to anyone who engages in a 
Harrison Brands workshop, exactly how  
a Purpose is at the core of brand. 

This approach is integral to discovering the 
truth behind a brand. In order to create any 
visual assets for the brand, the core brand 
truths behind a brand are what makes up 
its DNA. It is this that goes on to determine 
the Vision, the Mission, the Values and 
ultimately, the Brand.

The Brand 
Iceberg

We must 
act today

to ensure that both 
the planet and 

people have their 
finest hour, not 

their last.

For the Future24 Closing Statement 25
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