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A message from
our founder

What a year it has been.

It's our fourth year in
business and our
biggest one to date.
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@ Our small but
mighty team

Our team’s growth and

happiness is further reflected

in our comprehensive policies

used to protect and develop
our workforce.

@ Building our
studio culture
Work is where we spend a lot of

our lives and we are always on
the lookout for improvement.

@ ' Case Study:
Addressing
modern slavery
and improving

global supply
chain conditions

Our work with Fifty Eight to
design an app built to reduce
the risk of worker exploitation
and support the Modern
Slavery Act.

@ Our desire to
bring change
We exist day-to-day to help

create the impact brands
need to change the world.

@ A year of change
at a glance

Last year was filled with some
big milestones for Pretty Clever,
as well as some wonderful
evenings out with the team.
From submitting our B Corp
application to full team volunteer
days at our local community
gardens. It was a year full of
great moments.
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Our journey
to B Corp

Having the way we
work and do business
evaluated by B Corp is
hugely important to us.

ﬂ Our commitment
to the place we
call home

Taking legal steps to ensure that
social or environmental performance
Is a part of our decision-making.

ﬂ Our climate Our desire to preserve the planet drives our

impact

day-to-day decision making and behaviours.

ﬂz Case Study:

Reducing carbon
footprint and
environmental

impact from the
food chain

Our Organix social campaign
to encourage parents to re-use

and recycle their new meal pots.

Commuiniity

ﬂ@ Case Study:
Evolving the
visual identity of

a bio-engineering
industry leader

We worked with Calyxia to
weave a story and add depth
to their brand for cutting-edge
bio-engineering solutions.

ﬂ Giving back:
Making positive
impact in our
local community

We want to make a positive
impact not just through our
work but also in our local
community. Our volunteer
days are one of the ways we
give back to our community:.

ﬂ @ Case Study:
Uniting the Design

Truth community

Ensuring a fairer pay system
across the industrial design
industry, from salaries

to internships.
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ur desire to bring change

We exist day-to-day to help create the
impact brands need to change the world

But, what does this mean? At our core, .
we focus on maximizing the impact of How do we measure this?

individuals and companies whose values Below are a selection of the certifications
align with ours. We proudly collaborate with we've signed up to, and what they stand for.
diverse organizations, such as B Corps,
NGOs, change lobbyists, and charities, all
dedicated to creating a better world.

Ecologi exist to create simple and impactful

E f=limais climate solutions for our planet. They're on a
cologl friendly

workforce mission to inspire and empower businesses to
accelerate global climate change.

Our methL”OUS Cllent SeleCthﬂ preeess Better Business Act is based on the premise that
ensures alignment with our priﬂCip|eS, the 'triple bottom line' approach to business is the
EaCh project we engage in iS Carefully only solid foundation for a sustainable economy.
evaluated for its potential to drive

Design Declares is a growing group of designers,

meaningful cha nge, be it SOCial, design studios, agencies and institutions here to
. . declare a climate and ecological emergency.
environmental, or community-focused.

We try to continuously evolve and improve Clean Creatives brings together leading
) i agencies, creatives, and their clients that

a” aSpeCtS Of our busmess, reﬂectlng our decline work with the fossil fuel industry.
commitment to sustainability, ethics, and
social responsibility, while ensuring the The Living Wage Foundation is a campaigning

. . organisation in the United Kingdom which aims
Well—belng Of our team through falr and to persuade employers to pay a living wage.
sustainable pension plans.
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https://cleancreatives.org
https://cleancreatives.org
https://designdeclares.com
https://ecologi.com/prettyclever
https://betterbusinessact.org

A f JOining more Every employee receives
e a r O c h a n e an annual paid charity day.
y pledges Last year, we volunteered for
a t a g I a n C e nine days. In 2022, we helped
WE COM PLETED : not work for fossil fuel
polluters showing Team d ays i

to hOId us at a local community garden,
accou ntable and in 2023, we organised
< our commitment to a S |
° sustainable future for From visiting our local
. the creative industry. arts centre to see q —
e | DCQINATED BANFE fimfestval, 0 =
orporation : : . ARG |y BN
nESIEN to an evening indulging =% {*f ;\ Ji
P RO ' E CTS We donate 10% of our profits to
charity at the end of each year.

donations for the Dorset
We signed the Clean DAYs Children's Foundation.
nEslAnEs on vegan food at Kara's | %7 . } ]
We CO"eCtlvely Each year tea.m members are gwgn
the opportunity to do some additional
O = ralsed over fundraising for their own chosen
charities. Last year John, Amie and
‘D £193o aCross Lisa individually completed challenges
S ' for Mind, Dorset Mind
three charities | @ money ’
and EHE Rare Cancer Charity.

Creatives pledge to
Vegan Supper Club. o>

€202-2202 | 1oday 1oedu)

&)


https://www.mind.org.uk
https://dorsetmind.uk
https://www.ehercc.org.uk
https://cleancreatives.org

Our Living Wage Foundation
accreditation ensures we pay above the
individual and family living wage. This not
only supports our employees’ basic needs
but also empowers them to thrive in their
personal lives. Our dedication to our team’s
growth and happiness is further reflected
INn our comprehensive set of policies used
to protect and develop our workforce.

A significant aspect of our focus lies in the
career development of our employees. To
achieve this, we have structured individual
objectives into three essential categories.

Creating a positive and inspiring work
environment is a core studio value.
To bring this vision to life, we have
dedicated a specific budget towards
enhancing our workplace.

A=
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https://www.livingwage.org.uk

Over the last year we've spent more
than /9 hours on the team's Learning
and Development.

This has included visiting lectures at
the Arts University Bournemouth to
creating internal presentations for
the team to learn and develop from
each other.

Last year, our studio took a significant
step forward by expanding our

team and welcoming Ruth as Senior
Designer, who shares our vision and
passion for positive impact.

The DO Lectures are an encouragement
network for the creative underdogs.
Their goal is to inspire and help
individuals to reach their potential.

This is just one example of the content
we purchase that can be accessed by
all members of the team.

A core studio value is
fostering a positive,
iINspiring work
environment, achieved
through purchasing

art and homeware that
benefit good causes.
This ranges from a
Smiley lamp to a limited-
edition screenprint, with

proceeds supporting
UNICEF Ukraine.

We transitioned to ethical

pensions and banking,

which invest in companies

with positive records on
human rights, fair labour,

fair trade, with no harm to

the environment.

We increased annual
leave from 20 to 25 days,

Exclusive of bank holidays.

For full-time employees,
this totals 34 days or 6.8
weeks. Birthdays and
volunteer days provide
additional time off.
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https://fiftyeight.io
https://fiftyeight.io/solution/just-good-work/

Our Journey
to B Corp

We've talked about it a lot, but
our desire to become B Corp
Certified started way before
the inception of Pretty Clever.
Somewhere back in 201/-18,
our founder stumbled across
a small badge at the bottom
of a website that read ‘B Corp
Certified’, which prompted a
journey of discovery.

Despite the idea of B Corp being firmly
cemented in the foundations of our
existence, with our intention since our
launch in 2019 to concentrate our efforts
within the ‘for good’ space, it was never
intended that this was going to be
exclusively where we worked. But shortly
after launch (and turning down a couple
of potential clients because of value

And what
this means
to our studio

alignment) it became clear it was harder
to justify work that didn't meet a desire to
create positive change.

It was B Corp that had opened our eyes

to the possibilities, but as a busy little
studio it was hard to find the time to see

it as anything more than a “one day...

type scenario. However, as a studio that
focuses on the ‘for good’ space we were
always searching for a way to measure how
we stacked up against the idea of ‘good.
Along the journey of holding ourselves to
account, weve signed up to a number of
accreditations, but still nothing came close

to the far-reaching and scoring system of
B Corp.

Covid was tough in so many ways. The
positive we were able to take from it was
it afforded us a little extra time. Time to
reflect, but also to allocate some time

to the idea that one day we could be

a B Corp too.

So that's what we've been doing. Over
the last two years we've started the
assessment process and made a lot of
changes, as well as documenting many of
the great business practices we operate
on a daily basis. And in May 2022 we
submitted our completed application.

Later on that year our application was

further reviewed and approved to move on
to the final stages. Were expecting to hear
anytime soon, likely April 2023, and rumour
has it we're on for a pretty good score too.

We'll keep everyone posted on our socials
when it happens.

Certified

®
|

Corporation

110day 10edu
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https://bcorporation.uk

Our commitment

to the place we
call home

Left: Lisa and Ruth
using a Beryl bike
to commute to
the studio.

Our day-to-day mantra is "helping
create the impact brands need

to change the world”. In essence,
using our skills in strategy and visual
communication to maximise the
impact and potential of individuals
and companies out there, whose
values align with our own.

Separate from a mission statement,
companies who become B Corp
are required to take legal steps to
ensure that social or environmental
performance is a part of their
decision-making. In the UK this is

done through an amendment to the
company’s Articles of Association,
which we carried out in 2021.

Our policies cover a wide range

of matters that are important to
us from our Waste Disposal Policy
stating that we aim to exceed the
standard regulatory and legislative
requirements for waste disposal,
to our Responsible Travel Policy
that prohibits the use of flights for

international travel except in the most

extenuating circumstances and with

No other means of transport available.
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Our
Climate

We have prevented

over 70tCO.e from

being emitted

DAYS
@ @
RENEWABLE
We have helped to

fund the planting of
1,000 trees across
14 projects globally
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https://ecologi.com/prettyclever

Reducing carbon
footprint and
environmental impact
from the food chain

Featuring our
NEW reusable

Apn}g ase)n
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and recyclable -
~ meal pots! .
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https://organix.com
https://organix.com

Evolving the
visual identity of
a bio-engineering
industry leader
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We have worked with Calyxia to
build depth into their brand; a
cutting-edge bio-engineering
company. The design was inspired
by the Earth’s natural elements,
from the forests to the Earthrise.

||||||

Having a visual style that aligns
with their approach and ethics
s essential to being able to
communicate what Calyxia offers.
Different aspects of the Earth
are woven in to the brands' visual
style from a spherical bias inspired
by the planet, to the axis of the
earth and the naturally occurring
colours of our planet.
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https://calyxia.com
https://calyxia.com
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Making positive impact

in our local community

We are based in Bournemouth, a great
location to work from with the beach
on one side and the New Forest on
the other but it goes beyond beautiful
scenery. We want to make a positive
impact in our community. This goes
from using our volunteer days to help
locally based charities, to participating
iIn and supporting the developing
CONSCIOUS creative scene In
Bournemouth, attending and speaking
at local events and universities.

From day one, we decided to donate
a minimum of 10% of our profits to
charity each year, with each member
of the team given the opportunity to
out forward charities of their choice.
We also hold a company sponsorship
budget for our team to raise money
for causes throughout the year that
are close to their heart.

On top of this, we offer paid volunteer
days, so we can give back time as

well as money. We have also taken
measures to make sure the money
that goes through the business day-
to-day, or that we invest, such as
pensions, is done in an ethical manner.

Images far left
(clockwise):

Our annual
community day
spent at Grounded
Community:.

John running
London half
marathon for EHE.

Volunteering at
Dorset Children
Foundation shop.

Amie at the start
of her Jurassic

Coast Challenge
for Dorset Mind.

Left: Dropping off
donations to our
local food bank.
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Design Truth supply the knowledge,
tools and support for industrial
design to flourish, using their
oowerful position as an impartial
channel between agency, staff,
clients, and the public, nurturing

an industry that is transparent,

fair, diverse, open, celebrated

and understood.

We were initially drawn to Design
Truth over their work on publishing
salary guides to ensure a fairer

pay system across the industry,
their industry gender analysis, and
their intern pledge project, that
garners support from major players
in the industry to agree to pay all
internships. We worked with Design
Truth to create a new visual identity.

A community and
movement like no other,
bridging the gap between
industrial design & the
industrial designer.

Join us at our next event.
designtruth.co.uk
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@ wespeakdesigntruth

Starting

and scaling
adesign
agency &= 4

with Liam Martin

momnt
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Levelling up
©Qv on Keyshot

21 likes

wespeakdesigntruth The industrial designers of
tomorrow will be in these class rooms... more
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@ wespeakdesigntruth
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